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Topic: Machine Learning

Machine learning is a subset of artificial intelligence that involves training computers to
learn from data and make decisions without explicit programming. It includes
processes like data collection, preprocessing, and model training, with applications
ranging from image recognition to recommendation systems.
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Machine Learning
In Design
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Systems that learn!!

Turing Test

Computer Checkers
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Percepetron

More Data >  Better Model > Higher Accuracy
Nearest Neighbour
Pattern Classification
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Automated Design Processe
« Machine learning algorithms automate repetitive and time-con-
suming design tasks, which helps designers to fine-tune designs ihs StanfofeliCart

Machine defeats
Human in Chess

Personalization and User Experience
« Machine learning analyzes user data, and behaviors,
to create user-centric experiences
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Torch Library

« Machine learning enhances augmented and virtual reality
experiences by enabling more realistic simulations.

a Augnmented and Virtual Reality
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Deep Learning
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Accessibility and Inclusivity ' {
+ Machine learning can contribute to more user-friendly &’ '

designs by analysing accessibility guidelines and suggest-
ing improvements.
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Google Brain
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DeepFace

. . Ethical Design

Machine learning can identify potential biases in designs, en-

. . . suring that products and services are developed with fairness.
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ImageNet Challenge




' Conference

Concept Note

DesignForge Conferences are dynamic platforms at the intersection of creativity and cutting-edge
technology. These events bring together industry pioneers, thought leaders, and creative minds to
explore the evolving landscape of design in the digital age. With a focus on artificial intelligence,
machine learning, and user experience, DesignForge Conferences aim to inspire innovation, foster
collaboration, and provide insights into the future of design. Featuring thought-provoking
keynotes, interactive workshops, and innovation showcases, these conferences offer a hands-on
experience for skill enhancement and a glimpse into groundbreaking design practices. The vibrant
color palette of yellows and deep greens in the brand identity symbolizes the synthesis of
creativity and technology. Join us at DesignForge Conferences for an immersive journey where
the forge of creativity meets the anvil of technology, shaping the future of design.




Colour Story

O1. Viridian (#3F8C68): Dark green brings depth,
stability, and a sense of sophistication. It
represents the merging of technology with
nature, aligning with the conference's focus on
the future of design.

02. Yellow (#D8BF41): As a primary color, yellow
signifies creativity, energy, and optimism. It
adds a dynamic and lively touch to
DesignForge.



Brand Logo

We designed the logo for the brand that holds conferences as below, drawing
inspiration from the visual language of machine learning. Our creative process was
guided by the principles of machine learning aesthetics, resulting in a distinctive logo
that encapsulates the essence of the company's focus on conferences in this field.

Deep Learning




Banner

The design pattern integrates the acronym of the company, forming a visually striking
composition that mirrors the precision of machine data points. This fusion of the
company initials within dynamic lines symbolizes the intricate and data-driven nature of
the conferences it hosts.
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THE FUTURE OF DESIGN

Conference 2025

MACHINE LEARNING:

#MLDesignConf



% #MLDesignConf

DESIGN FORGE
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MACHINE LEARNING:
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MACHINE LEARNING:

THE FUTURE OF DESIGN

Conference 2025
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Conference Kit

A collection of items provided to attendees at a conference, including information packets, promotional materials, and

possibly branded merchandise.
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Attendee Card

Packed Water
Bottle

Terms And Conditions :

& Lorem ipsum dolor sit amet, aliquam erat
cansectetuer adipiscing elit, sed diam

nonummy nilsh euismod
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MACHINE LEARNING IN
DESIGN

RON KARJIAN. HISTORY AND EVOLUTION OF MACHINE
LEARNING: A TIMELINE, 2023

MIKLOS PHILIPS. THE PRESENT AND FUTURE OF Al IN
DESIGN (WITH INFOGRAPHIC), 2018

LASSI LIIKKANEN. APPLICATIONS OF MACHINE
LEARNING FOR DESIGNERS, 2017

MATTHEW STROM. DESIGN AND MACHINE LEARNING,
2019

“WHAT IS THE TURING TEST?"” YOUTUBE, CNET, 31 MAR
2015

“MACHINE LEARNING | WHAT IS MACHINE LEARNING? |
INTRODUCTION TO MACHINE LEARNING” YOUTUBE,
SIMPLILEAN, 19 SEP 2018
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